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Last night the winners of the first RAR
Digital Awards were crowned

Periscopix and Purestone took home

last night’s Grand Prix prizes at the

first RAR Digital Awards held at

London’s Montcalm Hotel, Marble

Arch.

Launched this year the RAR Digital

Awards sets out to reward the best

performing agencies as voted by

clients and looks across all the key

digital disciplines, recognising digital

agencies delivering outstanding

results with the highest level of client satisfaction.

Grand Prix winner (over 40 staff) Periscopix took home the most awards

winning a total of seven adding On Budget (over 40 staff), Analytics,
Optimisation, Search (over 40 staff), Client Service (over 40 staff) and

Effect (over 40 staff)  to the Grand Prix prize.

Taking home two awards apiece were Yoyo Design (On Time (under 40
staff), Value for Money); The Agency (Client Service (under 40 staff),
Online) and iCrossingUK (Digital Strategy (over 40 staff), Online Media
Buying).

A full list of winners can be found here.

Finalists and winners for the RAR Digital Awards were selected based on their

performance as told by their clients who rated agencies for the digital services

they buy such as e-commerce, mobile, social, e-crm, development, UX and

more.
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Warehouse was founded in 1895, a...
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Display Makers UK Ltd
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DHL Front Row
Something Big Ltd
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Vileda Save your Cats video
campaign
Ink Digital Agency

05/06/2014
Our main aim for this campaign was to
promote the Vileda...
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